
This professional training session is entitled “Guiding Family Media Use: Every 
Family & Community is Different.” Together these slides and notes comprise a freely-
available, locally-adaptable training session for librarians and other community 
professionals interested in helping parents and other caregivers make decisions 
about their families’ use of media.

Module length: 25-45 minutes. There is a short and a long version of this training.  
The long version involves more discussion of quotes from parents and application of 
ideas.

The training is designed like a newspaper article: the most important content in the 
“Notes” section of each slide occurs first. The succeeding content in the “Notes” 
section of each slide becomes increasingly more detailed. The presenter can 
therefore either choose to continue exploring themes in depth (e.g. through optional 
discussion questions) by continuing down each slide, or simply move on to the next 
slide.  

The interactive group sections (e.g. the “Discussion Activity” and “Think-Pair-Share”) 
and subsequent reflections can be scaled-up or scaled-down in terms of time 
depending on audience needs and varying contextual constraints.



This project was made possible in part by the Institute of Museum and Library 
Services as a part of the Navigating Screens project, a joint research project of the 
University of Wisconsin, Drexel University, and the University of Oklahoma. This 
training is one of several available for free public use and adaptation on the 
Navigating Screen Project website. [https://navigatingscreens.wordpress.com/]. 

https://navigatingscreens.wordpress.com/


[If you are using other training modules in this set you may not need to include or read 
this slide.]



The overarching goal of the training is to “train the trainer” as opposed to serving as 
tools for teaching parents themselves. 



This training presents data that show how differences in family, and contextual factors 
such as socioeconomic status, ethnicity, (dis)ability, location, parents’ work 
schedules, and religious beliefs/values impact family decisions connected with media 
use. It concludes with three common media guidance models, and provides questions 
for discussion, critique, and an optional learning activity.





The message on this screen is probably not new to anyone! However, we often hear 
“one-size-fits-all” solutions about topics like screen time. This is not surprising. In an 
increasingly media-saturated world, parents seek solutions to challenges they face. 
“One-size-fits-all” messages appear all over news headlines, as demonstrated in the 
next slide. The reality, however, is that every community, family, and child is 
different. “One-size-fits-all” messages do not work for many families.



DISCUSS:
● Have you seen messages like these? 
● What other “one-size-fits-all” messages have you heard? [Example: 2 hours of 

screen time per day, no screens for children under age 2.] 
● Why might different families and children need different guidelines? 
● In what ways might “one-size-fits-all” messages alienate some families?



The next slides present some data from the Navigating Screens research project. We 
entitled this section “In Their Own Words,” and selected data to indicate different 
family contexts which depict some of the challenging realities faced by everyday 
American families in relation to screen media use. These excerpts illustrate how 
different contexts impact parental decision-making surrounding family media use. 
They are meant to generate interactive discussion in whatever format is most 
suitable for your intended audience (e.g. in small groups, as a large group, etc.). The 
section concludes with an opportunity for brief reflection.



DISCUSS: What is the relationship between family context and screen media 
use in this quote? 

This quote indicates the role ethnicity and gender play in parents’ decision-making. 

Consider the popular “one-size-fits-all” narrative about media effects.



DISCUSS: What is the relationship between family context and screen media 
use in this quote? 

This quote indicates how (dis)ability and location (isolated, rural) impact decisions 
about screen media use.

Highlights guilt and shame parents feel when they fall short of meeting the prevailing 
socio-cultural narrative.



DISCUSS: What is the relationship between family context and screen media 
use in this quote? 

This quote indicates the role religion (including values and ethics) plays in decision-
making about family media use.



Take a moment now to pause and reflect on the following considerations (could also 
be an opportunity for discussion):

● How has looking at these 3 families “in their own words” changed or added to 
your understanding of context in regard to family media use?

● How might this knowledge inform or guide any future interactions you might 
have in your library or professional setting about family media use?

● What other contexts matter in relation to family decision-making?
● How can we be sensitive to cultural contexts when talking with 

parents/caregivers about screen media practices?



The next three slides contain frameworks for understanding family media use. 
Each slide illustrates a framework, and also provides hypothetical example(s). There 
is also a handout for participants which summarizes the frameworks: “Quick 
Reference Guide: 3 Frameworks for Understanding Family Media Use”.

The speaker notes on each slide provide the following information about each 
framework:

● A digital link or reference to the information source
● A definition
● A background on the experts/research behind each framework 
● A few reasons why they are important for supporting families 
● Optional discussion questions and/or further detailed information

During this portion of the presentation remember to consider the following:
● How does one’s own personal biases shape an individual's perceptions of 

digital media? 
● How might one develop digital media local programming or policies based on 

these frameworks? 



Digital Resource: http://joanganzcooneycenter.org/wp-
content/uploads/2011/12/jgc_coviewing_desktop.pdf

Definition:
“Joint media engagement (JME) refers to spontaneous and designed experiences of 
people using media together. JME can happen anywhere and at any time when there 
are multiple people interacting together with media. Modes of JME include viewing, 
playing, searching, reading, contributing, and creating, with either digital or traditional 
media. JME can support learning by providing resources for making sense and 
making meaning in a particular situation, as well as for future situations.”

“Coviewing refers to occasions when adults and children watch television together, 
sharing the viewing experience, but not engaging in any discussion about the 
program. Coviewing is considered a form of mediation, because it has been shown to 
have positive effects on children.”

--Lori Takeuchi and Reed Stevens, Joan Ganz Cooney Center, 2011.

Resource Expert(s): The JGCC (Joan Ganz Cooney Center) is an independent, 
non-profit, non-partisan research and innovation group founded by Sesame 
Workshop in order to advance children's literacy skills and foster innovation in 
children's learning through digital media. Founded in 2007, the organization studies 
the role of digital technologies in promoting childhood literacy particularly among

http://joanganzcooneycenter.org/wp-content/uploads/2011/12/jgc_coviewing_desktop.pdf


elementary school age children.

Why is understanding this framework (and how it looks) important?
● Gives us something to observe and model
● Broadens a (often simplified) definition of JME, making it more inclusive
● Provides a way for adults to understand different positive aspects of kids’ 

media engagement
● Provides a way of starting more nuanced conversations, e.g. re: AAP 

(American Academy of Pediatrics) guidelines
● Parents see these sorts of engagements every day
● There’s no single ‘appropriate’ use

What types of JME do we observe in libraries?
Things you might observe when kids are using screens in the library: 

● Talking and listening together
● Collaborating to make decisions
● Turn-taking
● Sharing knowledge
● Asking advice
● Peer-to-peer learning
● Intergenerational learning
● Facetime/Skype/Video conferencing 
● Recording storytime songs for later JME
● Sharing music & culture (joint use of headphones)
● Sharing books 

Optional discussion questions:
● How does these form of joint media engagement look the same or different 

from engagement with apps or other screen media? 
● What questions might adults and older kids ask when kids are engaging with 

any kind of media?





Digital Resource: https://www.tapclickread.org/wp-
content/uploads/2016/05/2016.06.26_NA_TCR_3Cs.pdf

Definition:
● Child—every child comes to media or technology with their own needs and 

interests that can be either fostered or squelched, depending on how media is 
used.

● Context—what is happening around the viewing or play, as well as how the 
extent to which screen time dominates a child's daily routine—can make a 
difference too.

● Content—the information portrayed on screen—can make a significant 
difference in whether children learn from what they see, according to a 
growing pile of studies on toddlers, preschoolers and elementary school 
children.

--Education Week, 2011
Resource Expert:
Lisa Guernsey is an American early education researcher, author, and former 
technology and education journalist at The New York Times. She is currently director 
of the Learning Technologies Project at New America, a non-profit, non-partisan 
research organization based in Washington, D.C. She is also deputy director of the 
organization's Education Policy Program.

Why is understanding this framework important? 

https://www.tapclickread.org/wp-content/uploads/2016/05/2016.06.26_NA_TCR_3Cs.pdf


This framework provides library staff and other professionals an easy-to-remember, 
practical frame for addressing complex questions involving digital media use, 
parenting and youth.

Optional discussion questions relating to each of the 3C’s:
CHILD: What are the specific needs of the child using the technology? The right 
media depends on the child’s...

● Development
● Cognitive abilities
● Physical needs 
● Past experience or background knowledge

CONTEXT: How is the media being used? Where and with whom will the media be 
used? 

CONTENT: What is the specific technology, story, activity, or game? Is the content 
high quality? Does it offer our communities’ diverse families content that reflects their 
interests and experiences? Does it support literacy and learning? Does it help families 
stay connected?





Digital Resource: 
https://blogs.lse.ac.uk/parenting4digitalfuture/2018/11/07/parenting-for-a-digital-
future-the-book/

Definition:
This framework suggests that parents adopt all three of these “genres of digital 
parenting” at different times depending on context. This framework is not 
intended to provide parents with advice like the previous two frameworks, 
however, it provides a potentially useful way of thinking for parents/caregivers 
and librarians/other professionals as they approach navigating screens in their 
lives. It defines the genres as follows:

● Embrace, in which parents seek out digital technologies either for themselves 
or for their children to ease family life or to gain valued professional or 
academic skills.

● Balance, in which parents try to hedge their bets by encouraging some digital 
practices and not others, often ad hoc, weighing opportunities and risks felt in 
the present or anticipated in the future.

● Resist, in which parents articulate their efforts as attempting, at least some of 
the time, to stem the seemingly unstoppable incursion of digital technology 
into family life.

Resource Expert(s): 
Sonia Livingstone is Professor of Social Psychology at the London School of 

https://blogs.lse.ac.uk/parenting4digitalfuture/2018/11/07/parenting-for-a-digital-future-the-book/
http://www.lse.ac.uk/media-and-communications/people/academic-staff/sonia-livingstone


Economics (LSE) Department of Media and Communications, and is the lead 
investigator of the Parenting for a Digital Future research project. Alicia Blum-Ross
was a Visiting Fellow at LSE, researcher on the Parenting for a Digital Future project, 
and started a new role in 2018 as the Global Public Policy Lead for Children and 
Families at Google/YouTube where she is focusing on helping create new products 
and policies that build children’s rights and minimize risks, engaging with children, 
caregivers, industry leaders and academic experts. 

Why is this framework important? 
Parents might feel more empowered when they reflect on their different ways of 
parenting with media, and where they fit in relation to other families’ media practices 
(as documented in research). They’re not alone!

Parents might embrace, balance & resist in different contexts and in relation to 
different media. Think about how parenting with media changes according to:

● Media format
● Children
● Over time
● In different spaces
● Situations (weather, travel, vacation, etc.)

Optional discussion questions relating to the genres of digital parenting:
● When parents embrace, balance or resist, what are they feeling?
● What are the tensions and dilemmas in relation to each of the 3 positions?

Optional information:
● Embracing means positioning oneself ‘ahead of the curve,’ and so one may 

feel exposed, acting before the social norms and resources can offer support.
● Balancing is an active and effortful process, like standing on a log. Not simply 

a compromise, it invites a constant self-questioning and adjustment – am I 
getting it right? How can I tell?

● Resisting may mean worrying about missing out professionally or personally, 
taking a risk by not doing what everyone else seems to be doing. For some 
parents, seeking to resist comes in response to some kind of trouble. Yet we 
were also surprised by how often resistance was less reactive than value-
driven, reflecting a desire to prioritise other non-digital activities and visions of 
the future, sometimes as a way of resisting social pressures and 
commercialism more generally.

http://www.lse.ac.uk/media-and-communications
http://www.lse.ac.uk/media-and-communications/research/research-projects/preparing-for-a-digital-future
http://www.lse.ac.uk/media-and-communications/people/visiting-and-associate-staff/alicia-blum-ross%3Ffrom_serp=1


● How has looking at these 3 frameworks changed or added to your 
understanding of family media use?

● How can the frameworks guide program design, policy development, and your 
thoughts about media use in your library?






